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PREFACE

Praise and gratitude all praise be to Allah, Lord of the Universe
who with His mercy and help has given strength to the writers of the
Industrial Management Expertise Group to complete the work of
this book chapter. Shalawatand greetings may be bestowed on the
prophet Muhammad SAW who for his struggles provided
enlightenment to mankind about the nature of useful knowledge.

This Book Chapter is a collection of research results
conducted by lecturers and students who are members of the
industrial management expertise group, Department of Industrial
Engineering, Islamic University of Indonesia. In particular, this book
presents a breakthrough in making decisions in strengthening
management for small and medium industries.

The phenomena generated in empirical research data and
supported by industrial management theory are outlined in this
book chapter entitled "How to Create Resilience Management for
SMEs"

Our gratitude goes to the management of the Industrial
Engineering Department who has given the opportunity to write this
book, in particular, we thank the contributors / authors of this book:

1. Agus Mansur, S.T., M.Eng. Sc
2. Elanjati Worldailmi, S.T., M.Sc
3. Yuli Agusti Rochman, S.T., M.Eng.

This book chapter is a small work that is still far from perfect,
for that input from readers is expected to be used as material for
improvement in this work and future works. We hope for prayers
from all parties so that this work is useful and has a shodagah jariyah
value.

Yogyakarta, 25 May 2022

Industry management expertise group leader

Agus Mansur, S.T., M.Eng.Sc., MPM., MQM., CHRA.

[v]



TABLE OF CONTENTS

HOW TO CREATE RESILIENCE MANAGEMENT FOR SMES ........ iv
PREFACE ... v
TABLE OF CONTENTS ..o Vi
LISTOF FIGURES ..o vii
LISTOF TABLES ... viii
CHAPTER 1. 1
A. BACKGROUND ....cceoiiieiieiicinetnee et 1
B. STUDY OF LITERATURE ... 3
C. METHOD ...t 8
D. RESULTS AND DISCUSSION.....coociiiiiiicirieiccecee 8
E.  CONCLUSION ...t 19
CHAPTER 2........oo e 21
A. BACKGROUND ...cccoiiiiicicttctetceeee e 21
B. LITERATURE REVIEW.....ccoiiiiiiiieiceeeeteeees 22
C. RESEARCH METHODS ..ot 37
D. RESULT ... 41
E. DISCUSSION ...coiiiiiiiiiiiiic e 51
F. CONCLUSION ...ttt 62
CHAPTER 3. 63
A. BACKGROUND ...cccoiiiiiiiirctrctetetneeee e 63
B, K-CHART e 65
C. CASE STUDIES. ..ottt 66
D. CONCLUSIONS AND RECOMMENDATIONS.......cccoeuennee. 69
REFERENCES ..ot 72
GLOSARI ... 84
INDEKS. ... 86
AUTHORS DESCRIPTION ..........cccooiiiiiieeeeeeee 88

[vi]



LIST OF FIGURES

Figure 1. 1 Internet user data in Indonesia.......c..c.cceceeuenene 2
Figure 2. 1 Business Process Flow On ProcessPlans [Before] ......... 59
Figure 2. 2 Business Process Flow Design On ProcessPlan [After] 60
Figure 3. 1 K-chart structure .......c.ccoceeevenenencncncece 66
Figure 3. 2 Search criteria......cccoccoverecneniincieecee 67
Figure 3. 3 Literature search results ........ccccoceeininecncnne 67
Figure 3. 4 K-chart application in case studies................. 68

[vii]



LIST OF TABLES

Table 1. 1 Previous Research Digital Marketing Study .........ccccce.... 11
Table 1. 2 Strategies and Steps That Can Be Applied in Digital
IMAIKETING eveiiireeic e 14
Table 1. 3 Steps to Prepare for Digital Marketing .......c.cccovvverenennee. 15
Table 2. 1 Mapping of Risk and Value Activities Severity for Plan
PrOCESS it e 42

Table 2. 2 Source of Risk and Value Occurrence for Plan Process .43
Table 2. 3 House of Risk 1 Plan Process........ccccovveeinnecinincccas 45
Table 2. 4 ARP Value RanKing.....c.cccccevrreinnireinnecnseceseseeeeas 45
Table 2. 5 Process Priority Risk Source Value Plan [HOR 1]............. 46
Table 2. 6 Probability Impact Matrix Plan Process [HOR 1].............. 47
Table 2. 7 Process Risk Management / Mitigation Strategy Plan....48
Table 2. 8 House of Risk 2 Plan Process........ccccovveeinnecinnicecas 49
Table 2. 9 Ranking of Risk Management / Mitigation Strategies Plan
P O LSS ettt 50
Table 2. 10 Process Priority Risk Source ValuePlan [HOR 2]............ 50
Table 2. 11 Probability Impact Matrix Process Plan [HOR 2] ........... 51
Table 2. 12 Business Process Flow List Process Plans [Before] ....... 61
Table 2. 13 Business Process Flow List ProcessPlan.........ccccccoeenee. 61

[viii]



REFERENCES

Abdullah, M. K., Mohd Suradi, N. R., Jamaluddin, N., Mokhtar, A. S.,
Abu Talib, A. R., & Zainuddin, M. F. [2006]. K-chart: a tool for
research planning and monitoring. Journal of Quality
Measurement and Analysis, 2[1], 123-129.

Achmadi, R. E., & Mansur, A.(2018). Design mitigation of blood supply
chain using supply chain risk management approach. IEOM
Society International, 1763-1772.

Adiyono, N. g., rahmat, t. y., & anindita, r. [2021]. International Journal
of Economics, Business and Accounting Research [IJEBAR].
International Journal of Economics, Business and Accounting
Research [[JEBAR], 1[2], 32-37.

Afrilia, A. M. [2018]. Digital marketing sebagai strategi komunikasi
pemasaran “waroenk ora umum” dalam meningkatkan jumlah
konsumen. Jurnal Riset Komunikasi, 1[1], 147-157.

Agrawal, R., Asokan, P., & Vinodh, S. [2017]. Benchmarking fuzzy logic
and ANFIS approaches for leanness evaluation in an Indian SME.
Benchmarking: An International Journal, 24[4], 973-993.
https://doi.org/10.1108/BIJ-06-2016-0083

Alaskari, O., Ahmad, M. M., & Pinedo-Cuenca, R.[2016]. Development
of a methodology to assist manufacturing SMEs in the selection
of appropriate lean tools. International Journal of Lean Six Sigma,

7[1], 62-84. https://doi.org/10.1108/1JLSS-02-2015-0005

Alexander, P., Antony, J., & Rodgers, B. [2019]. Lean Six Sigma for
small- and medium-sized manufacturing enterprises: a
systematic review. International Journal of Quality and Reliability
Management, 36[3], 378-397. https://doi.org/10.1108/IJQRM-
03-2018-0074

Alkhoraif, A., Rashid, H., & McLaughlin, P.[2019]. Lean implementation
in small and medium enterprises: Literature review. Operations
Research  Perspectives,  6[November  2018], 1000889.
https://doi.org/10.1016/j.0rp.2018.100089

Anggiani, S. [2018]. Kewirausahaan: pola pikir, pengetahuan,
keterampilan. Jakarta: PrenadamediaGroup.

[72]



Anggrahini, D., Karningsih, P. D., & Sulistiyono, M. (2015). Managing
quality risk in a frozen shrimp supply chain : a case study.
Procedia Manufacturing, 252-260.

Ardian, S., & Syairudin, B. [2018]. Development strategy of culinary
business employing the Blue Ocean Strategy [BOS]. IPTEK
Journal of Proceedings Series, 3, 153-161.

Assauri, S. [2007]. Manajemen Pemasaran. Jakarta : PT. Raja Grafindo
persada.

Avelar, W., Meirifio, M., & Tortorella, G. L. [2020]. The practical
relationship between continuous flow and lean construction in
SMEs. The TOM Journal, 32[2], 362-380.
https://doi.org/10.1108/TQM-05-2019-0129

Aziz, H. D., Pujianto, T., & Putri, S. H. [2021]. Penentuan Strategi
Pemasaran Menggunakan Metode Design Thinking pada CV.
Asri Rahayu. Jurnal Ekonomi Pertanian Dan Agribisnis, 5[4], 974-
984.

Batubara, A., & Hidayat, R. [2016]. Pengaruh Penetapan Harga dan
Promosi terhadap Tingkat Penjualan Tiket pada PSA Mihin Lanka
Airlines. llman, 4[1], 33-46.

Bhasin, S., & Burcher, P.[2006]. Lean viewed as a philosophy. Journal
of Manufacturing Technology Management, 17[1], 56-72.
https://doi.org/10.1108/17410380610639506

Brustbauer, J. [2016]. Enterprise risk management in SMEs: Towards a
structural model. International Small Business Journal, 34[1], 70-
85.

Cahyo, W. N. [2020]. Finding Novelty of Research with Systematic
Literature Mapping [ SLM ]. Journal of Physics: Conference
Series. https://doi.org/10.1088/1742-6596/1764/1/012186

Chaffey, D., & Chadwick, F. E. [2016]. Digital Marketing: Strategy,.
Implementation and practice [6th ed.]. Pearson.

Chaffey, D., Richard, M., & Levin, O. [2003]. Internet Marketing [2nd
ed.]. New Jersey: Prentice Hall.

Chandani, V., Wahono, R. S., & Purwanto, P. [2015]. Komparasi
algoritma klasifikasi Machine Learning dan feature selection

[73]



pada analisis sentimen review film. Journal of Intelligent Systems,
1[1], 56-60.

Chaplin, L., Heap, J., & O'Rourke, S. T. J.[2016]. Could "Lean Lite" be
the cost effective solution to applying lean manufacturing in
developing economies? International Journal of Productivity and
Performance Management, 65[1], 126-136.
https://doi.org/10.1108/IJPPM-02-2015-0034

Che Mamat, R., Md Deros, B., Ab Rahman, M. N., Khalil Omar, M., &
Abdullah, S. [2015]. Soft Lean Practices For Successful Lean
Production System Implementation In Malaysia Automotive
SMEs: A Proposed Framework. Jurnal Teknologi, 77[27].
https://doi.org/10.11113/jt.v77.6910

Chen, ., & Paulraj, A. (2004). Towards a theory of supply chain
management: The. Journal Operation Management, 119-150.

Chiarini, A. [2012]. Lean production: mistakes and limitations of
accounting systems inside the SME sector. Journal of
Manufacturing Technology Management, 23[5], 681-700.
https://doi.org/10.1108/17410381211234462

Cimini, C., Boffelli, A., Lagorio, A., Kalchschmidt, M., & Pinto, R. [2021].
How do industry 4.0 technologies influence organisational
change? An empirical analysis of ltalian SMEs. Journal of
Manufacturing Technology Management, 32[3], 695-721.
https://doi.org/10.1108/JMTM-04-2019-0135

da Silva, F. F., Filser, L. D., Juliani, F., & de Oliveira, O. J.[2018]. Where
to direct research in lean six sigma?: Bibliometric analysis,
scientific gaps and trends on literature. International Journal of
Lean Six Sigma, 9[3], 324-350. https://doi.org/10.1108/IJLSS-05-
2017-0052

de Aradjo Lima, P. F., Crema, M., & Verbano, C. [2020]. Risk
management in SMEs: A systematic literature review and future
directions. European Management Journal, 38[1], 78-94.

Deng, X., Yang, X., Zhang, Y., Li, Y., & Lu, Z. (2019). Risk Propagation
Mechanisms and Risk Management Strategies for a Sustainable
Perishable Products Supply Chain. Computers & Industrial
Engineering.

[74]



Dharmmesta, B. S., & Handoko, T. H. [2014]. Manajemen Pemasaran.
Analisis Perilaku Konsumen [1st ed.]. Yogyakarta: BPPFE.

Dumbrava, V., & lacob, V. -S. (2013). Using Probability - Impact Matrix
in Analysis and Risk Assessment Projects. Journal of Knowledge
Management, Economics and Information Technology, 76-96.

Ekwere, N. [2016]. Framework of effective risk management in small
and medium enterprises [SMESs]: a literature review. Bina
Ekonomi, 20[1], 23-46.

Emmitt, S., Pasquire, C., & Mertia, B. [2012]. Is good enough "making
do"?: An investigation of inappropriate processing in a small
design and build company. Construction Innovation, 12[3], 369-
383. https://doi.org/10.1108/14714171211244622

Falkner, E. M., & Hiebl, M. R. W. [2015]. Risk management in SMEs: a
systematic review of available evidence. The Journal of Risk
Finance.

Firdaus, H., & Widianti, T. (2015). FAILURE MODE AND EFFECT
ANALYSIS (FMEA) SEBAGAI TINDAKAN PENCEGAHAN PADA
KEGAGALAN PENGUJIAN. 10th Annual Meeting on Testing and
Quality , 131-147.

Garcia, M. V., Bregao, A. S., Parussolo, G., Bernard, A. O., Stefanello,
A., & Copetti, M. V. (2019). Incidence of spoilage fungi in the air
of bakeries with different hygienic status. International Journal of
Food Microbiology, 254-261.

Ghadge, A., & Dani, S. (2012). Supply chain risk management: present
and future scope . International Journal of Logistic, 313-339.

Goh, M., Lim, J., & Meng, F. (2007). A stochastic model for risk
management in global supply. European Journal of Operational
Research, 164-173.

Gunawan, R., Malfiany, R., & Pane, H. Y. [2021]. Penerapan Digital
Marketing Sebagai Strategi Pemasaran Ukm Rempeyek Nok Uus
Dengan Video Cinematic Didukung Motion Grafis. Pixel: Jurnal
lImiah Komputer Grafis, 14[1], 25-36.

Hart, B. (2006). Risk Management Australian/New Zealand Standard
Risk. Australia: Standard Australia.

[75]



haryati, s., mursito, b., & sudarwati. [2019]. Analisis strategi pemasaran
digital untuk meningkatkan penjualan produk batik pada PT
Danar Hadi Surakarta. JURNAL ILMIAH EDUNOMIKA, 3[1].

Hasanah, M., Jumriani, Juliana, N., & kiranti, K. p. [2021]. Digital
Marketing a Marketing Strategy for UMKM Products in The Digital
Era. The Kalimantan Social Studies Journal,, 3[1], 36-44.

Hossen, J., Ahmad, N., & Ali, S. M. (2017). An application of Pareto
analysis and cause-and-effect diagram (CED) to examine
stoppage losses: a textile case from Bangladesh. The Journal of
The Textile Institute, 1754-2340.

Hu, Q., Mason, R., Williams, S. J., & Found, P. [2015a]. Lean
implementation within SMEs: a literature review. Journal of
Manufacturing Technology Management, 26[7], 980-1012.
https://doi.org/10.1108/JMTM-02-2014-0013

Hu, Q., Mason, R., Williams, S. J., & Found, P. [2015b]. Lean
implementation within SMEs: a literature review. Journal of
Manufacturing Technology Management, 26[7], 980-1012.
https://doi.org/10.1108/JMTM-02-2014-0013

Istiani, N., & Islamy, A. [2020]. Fikih Media Sosial Di Indonesia. Asy
Syar'lyyah: Jurnal Ilmu Syari’Ah Dan Perbankan Islam, 5[2], 202-
225. https://doi.org/10.32923/asy.v5i2.1586

Jayaraman, K., Leam Kee, T., & Lin Soh, K. [2012]. The perceptions and
perspectives of Lean Six Sigma [LSS] practitioners. The TQM
Journal, 24[5], 433-446.
https://doi.org/10.1108/17542731211261584

Jiang, B., Li, J., & Shen, S. (2018). Supply Chain Risk Assessment and
Control of Port Enterprises: Qingdao port as case study. The
Asian Journal of Shipping and Logistics, 198-208.

Kapoor, N., Jain, M., & Prasad, R. [2017]. Digital marketing strategies
and the behavior of millennials. International Journal of
Economic Research, 14[16], 109-118.

Kheybari, S., Rezaie, F. M., & Farazmand, H. [2020]. Analytic network
process: An overview of applications. Applied Mathematics and
Computation, 367, 124780.

[76]



Klober-Koch, J., Braunreuther, S., & Reinharta, G. (2018). Approach For
Risk Identification And Assessment In A Manufacturing System.
51st CIRP Conference on Manufacturing Systems, 683-688.

Kotler, P., & Armstrong, G. [2000]. Prinsip-prinsip Pemasaran [12th
ed.]. Jakarta : Erlangga.

Kotler, P., & Armstrong, G.[2012]. Principles of Marketing. New Jersey:
Prentice Hall.

Kotler, P., & Keller, K. L. [2009]. Manajemen Pemasaran. Jakarta:
Erlangga.

Kristanto, B. R., & Hariastuti, N. L. (2014). APLIKASI MODEL HOUSE OF
RISK (HOR) UNTUK MITIGASI RISIKO PADA SUPPLY CHAIN
BAHAN BAKU KULIT. Jurnal limiah Teknik Industri, 149-157.

Kumar, S., Dhingra, A. & Singh, B. [2018]. Lean-Kaizen
implementation. Journal of Engineering, Design and
Technology, 16[1], 143-160. https://doi.org/10.1108/JEDT-08-
2017-0083

kurniawan, K., Mangngenre, S., & parenreng, S. m. [2022]. Business
Strategies Of Small And Medium Enterprises [Smes] In Facing
Covid-19 Pandemic: A Case Study On Smes Weaving Craftsmen
In Tana Toraja Regency. journal of industrial engineering
management, 7[1].

Labaso, S. [2018]. Penerapan Marketing Mix sebagai Strategi
Pemasaran Jasa Pendidikan di MAN 1 Yogyakarta. MANAGERIA:
Jurnal Manajemen Pendidikan Islam, 3[2], 289-311.

Lambert, D., & Enz, M. (2017). Issues in supply chain management:
Progress and. Industrial Marketing Management, 1-16.

LIPI, H. [2020]. Survei Kinerja UMKM di Masa Pandemi COVID19 |
Lembaga Ilmu Pengetahuan Indonesia. In Lembaga Ilimu

Pengetahuan Indonesia [LIPI] [pp- 11-14].
http://lipi.go.id/berita/survei-kinerja-umkm-di-masa-pandemi-
covid19/22071

Liu, B. [2015]. Sentiment analysis: Mining opinions, sentiments, and
emotions. Cambridge: CUP. Go to Original Source.

[77]



Liu, S. [2013]. A hybrid population heuristic for the heterogeneous
vehicle routing problems. Transportation Research Part E:
Logistics and Transportation Review.
https://doi.org/10.1016/j.tre.2013.03.010

Mazzola, M., Gentili, E., & Aggogeri, F. (2007). SCOR, Lean and Six
Sigma integration for a complete. International Journal of
Manufacturing Reasearch, 188-198.

Mejabi, O. O. [2003]. Framework for a lean manufacturing planning
system. International Journal of Manufacturing Technology and
Management, 5[5/6], 563.
https://doi.org/10.1504/IJMTM.2003.003710

Meyliana, M. [2015]. Analisa  Strategi E-marketing dan
Implementasinya [Studi Kasus: Perusahaan Retail Garment].
Seminar Nasional Informatika [SEMNASIF], 1[5].

Modarres, M. (2006). Risk Analysis in Engineering. Techniques, Tools,
Trends, Taylor & Francis,.

Mursid, M. [2010]. Manajeman Pemasaran.

Mustika, M. [2019]. Penerapan teknologi digital marketing untuk
meningkatkan strategi pemasaran snack tiwul. JSAI [Journal
Scientific and Applied Informatics], 2[2], 165-171.

Nanda, L., Hartanti, L. P., & Runtuk, J. K. (2014). Studi Implementasi
Model House of Risk (HOR) untuk Mitigasi Risiko Keterlambatan
Material dan Komponen Impor pada Pembangunan Kapal Baru.
Jurnal GEMA AKTUALITA, 71-82.

Nasution, S., Arkeman, Y., Soewardi, K., & Djatna, T. (2014).
IDENTIFIKASI DAN EVALUASI RISIKO MENGGUNAKAN FUZZY
FMEA. Jurnal Riset Industri, 135-146.

Naude, M. J., & Chiweshe, N. [2017]. A proposed operational risk
management framework for small and medium enterprises.
South African Journal of Economic and Management Sciences,
20[1], 1-10.

Nugraheni, S. R., Yuniarti, R., & Sari, R. A.(2017). The Analysis Of Supply
Chain Risk On Ready To Drink (Rtd) Product Using House Of Risk
Method. Journal Of Engineering And Management Industrial
System, 46-57.

(78]



Olazo, D. B. [2022]. Measuring the level of Digital Marketing
Capabilities, Digital Marketing Strategies and Challenges and
Issues of SMEs in adopting Digital Marketing. Journal of
marketing advances practices, 4[1].

Pangestika, W. [2018]. Mengenal Konsep dan Penerapan Digital
Marketing yang Harus Anda Ketahui.

Pozzi, F., Fersini, E., Messina, E., & Liu, B. [2016]. Sentiment analysis in
social networks. Morgan Kaufmann.

Prakash, S., Soni, G., Rathore, A. P., & Singh, S. (2017). Risk analysis and
mitigation for perishable food supply chain: a case of dairy
industry. Benchmarking: An International Journal, 2-23.

Pramana, T. (2011). Manajemen Risiko Bisnis. Jakarta: Penerbit Sinar
Imu.

Prasanna, M., & Vinodh, S. [2013]. Lean Six Sigma in SMEs: An
exploration through literature review. Journal of Engineering,
Design and Technology, 11031, 224-250.
https://doi.org/10.1108/JEDT-01-2011-0001

Pujawan, I. N., & Geraldin, L. H. (2009). House of risk: a model for
proactive supply chain risk mangement. Business Proses
Management Journal, 963-967.

Purwaditya, A. K., Widodo, K. H., & Ainuri, M. (2018). Mitigasi Risiko
Pada Rantai Pasok Hulu Ikan Scombridae Segar Di Pelabuhan
Perikanan Pantai Tegal, Jawa Tengah. Sosek Kp, 219-227.

Purwana, D., Rahmi, & Aditya, S.[2017]. Pemanfaatan Digital Marketing
Bagi Usaha Mikro, Kecil, Dan Menengah [UMKM] Di Kelurahan
Malaka Sari, Duren Sawit. Jurnal Pemberdayaan Masyarakat
Madani, 1[1].

Putri, A. A., & sanica, i. g. [2022]. DIGITAL MARKETING STRATEGY TO
SURVIVE DURING COVID-19 PANDEMIC. International Journal of
Economics, Business and Accounting Research [IJEBAR], 6[1].

Rapitasari, D. [2016]. Digital marketing berbasis aplikasi sebagai
strategi  meningkatkan kepuasan pelanggan. CAKRAWALA,
10[2], 107-112.

[79]



Ratnadianti, A., Fahmi, i., & Hannan, S. [2020]. Digital Marketing
Strategy of Small and Medium Enterprises for Snack in Bogor
City. Journal of management & agribusiness, 17[1].

Resalawati, A.[2011]. Pengaruh perkembangan usaha kecil menengah
terhadap pertumbuhan ekonomi pada sektor UKM Indonesia,.

Rinaldy, R., Alviansah, I., Sumiati, S., & Priyatna, A. [2021]. Sistem
Informasi Digital Marketing Pemesanan Jasa Pembuatan Desain
Video, Animasi dan Gambar. TIN: Terapan Informatika
Nusantara, 2[3], 113-119.

Ritchie, B., & Brindley, C. (2007). An emergent framework for supply
chain risk management and performance measurement. Journal
of the Operational Research Society, 1398-1411.

Sahoo, S. [2020]. Assessing lean implementation and benefits within
Indian  automotive  component  manufacturing  SMEs.
Benchmarking: An International Journal, 27[3], 1042-1084.
https://doi.org/10.1108/B1J-07-2019-0299

Sevinc, A., Gir, S., & Eren, T.[2018]. Analysis of the difficulties of SMEs
in industry 4.0 applications by analytical hierarchy process and
analytical network process. Processes, 6[12], 264.

Shokri, A., Waring, T. S., & Nabhani, F. [2016]. Investigating the
readiness of people in manufacturing SMEs to embark on Lean
Six Sigma projects. International Journal of Operations &
Production Management, 36[8], 850-878.
https://doi.org/10.1108/IJOPM-11-2014-0530

Sigalingging, E. D. [2015]. Analisis Harga Promosi Terhadap
Peningkatan Penjualan Pada Pt. Alfamart Kapten Muslim Medan.
Jurnal Akuntansi Fakultas Ekonomi, 6, 10-17.

Suharso, P. [2019]. Pemanfaatan Drone Emprit dalam Melihat Trend
Perkembangan Bacaan Digital melalui Akun Twitter. Anuva, 3[4],
333-346.

Sulistyowati, F., & Agustina, F. K. [2021]. Literasi Digital Dalam
Meningkatkan Kemampuan Wirausaha Online Pada Ibu-lbu Kkpa
[Komite Kesejahteraan Dan Perlindungan Anak] Dusun Jodog
Desa Gilangharjo Pandak Kabupaten Bantul. Share:" SHaring-
Action-REflection", 7[2], 67-72.

(80]



Supply Chain Council. (2012). Supply Chain Operation Reference
Model Revision 11.0. In Supply Chain Operation Reference
Model. United States: Supply Chain Council.

Susanto, H., Sumpeno, S., & Rachmadi, R. F. [2015]. Visualisasi Data
Teks Twitter Berbasis Bahasa Indonesia Menggunakan Teknik
Pengklasteran. Institut Teknologi Sepuluh November.

Sutikno, R. I., Alfaini, L. Z., & Syabrina, W. P. [2021]. Meningkatkan
Penjualan Melalui Strategi Pemasaran Digital Pada Umkm
Konveksi Sucex Kaos Sumedang Jalan Sukatali Raya, Kecamatan
Situraja, Kabupaten Sumedang. Prosiding Seminar Nasional
Pengabdian Masyarakat LPPM UMJ, 1[1].

Sutojo, S. [2009]. Manajemen Pemasaran. Jakarta: PT.Damar Mulia
Pustaka.

Tambunan, T. [2012]. Usaha Mikro Kecil dan Menengah di Indonesia:
Isu-Isu Penting. Jakarta: LP3ES.

Tanjung, H., & Devi, A. [2013]. Metodologi penelitian ekonomi Islam.
Gramata Pub.

teguh, m., & ciawati, s. t. [2020]. Perancangan Strategi Digital
Marketing Communication Bagi Industri Perhotelan Dalam
Menjawab Tantangan Era Postmodern. Bricolage Jurnal Magister
Imu Komunikasi, 6[1], 51.

Thanki, S. J., & Thakkar, J. [2018]. Interdependence analysis of lean-
green implementation challenges: a case of Indian SMEs. Journal
of Manufacturing Technology Management, 29[2], 295-328.
https://doi.org/10.1108/JMTM-04-2017-0067

Thomas, A., & Barton, R. [2011]. Using the Quick Scan Audit
Methodology [QSAM] as a precursor towards successful Lean Six
Sigma implementation. International Journal of Lean Six Sigma,
2[1], 41-54. https://doi.org/10.1108/20401461111119440

Tjiptono, F.[2004]. Manajemen Jasa. Yogyakarta: Andi.

Tjiptono, F. [2022]. Strategi Pemasaran [Minenium ed., Vol. 1].
Yogyakarta : Penerbit Andi.

Urban, G. L. [2004]. Digital Marketing Strategy: Text and Cases.
Pearson Prentice Hall.

(81]



Vallejo, V. F., Antony, J., Douglas, J. A., Alexander, P., & Sony, M.
[2020]. Development of a roadmap for Lean Six Sigma
implementation and sustainability in a Scottish packing
company. The TQM Journal, 32[6], 1263-1284.
https://doi.org/10.1108/TQM-02-2020-0036

Vidyadhar, R., Kumar, R. S., Vinodh, S., & Antony, J. [2016]. Application
of fuzzy logic for leanness assessment in SMEs: a case study.
Journal of Engineering, Design and Technology, 14[1], 78-103.
https://doi.org/10.1108/JEDT-05-2014-0029

Wahyudin, N. E., & Santoso, I. (2016). Modelling of Risk Management
for Product Development of Yogurt Drink Using House of Risk
(HOR) Method. The Asian Journal of Technology Management,
98-108.

Wanga, W., Liu, X., Qinc, Y., & Fu, Y. (2018). A risk evaluation and
prioritization method for FMEA with prospect theory. Safety
Science, 152-163.

Wardhana, A.[2015]. Strategi Digital Marketing Dan Implikasinya Pada
Keunggulan Bersaing Ukm Di Indonesia. Conference: Seminar
Keuangan dan Bisnis IV UPI, 327-335.

Wardhana, A.[2015]. Strategi digital marketing dan Implikasinya pada
Keunggulan Bersaing UKM di Indonesia. Seminar Nasional
Keuangan Dan Bisnis IV, 327-337.

Wignjosoebroto, S. (2006). Pengantar Teknik dan Manajemen Industri.
Surabaya: Guna Widya.

Wijoyo, H. [2021]. Strategi Pemasaran UMKM di masa pandemi. Insan
Cendekia Mandiri.

William, S. [1997]. Fundamental of Marketing. Jakarta: Binarupa
Aksara.

Yadav, V., Khandelwal, G., Jain, R., & Mittal, M. L. [2019]. Development
of leanness index for SMEs. International Journal of Lean Six
Sigma, 10[1], 397-410. https://doi.org/10.1108/1JLSS-09-2017-
0109

Zaheer, S., Amjad, M. S., Rafique, M. Z., & Khan, M. A.[2020]. A K-chart
based implementation framework to attain lean & agile
manufacturing. International Journal of Production Management

(82]



and Engineering, 8[2], 123-135.
https://doi.org/10.4995/ijpme.2020.12935

Zulkarnaini. [2021]. Analisa Faktor Tingkat Keberhasilan Digital
Marketing Lewat Media Sosial Facebook.

(83]



GLOSARI

Audit : review activities of a data to ensure the accuracy of the data.

Balanced Scorecard : a method used to measure the company's
work.

Business : is an activity that includes a process to produce a profit
carried out by an organization or individual.

Customer : is someone who makes a purchase or makes a purchase
transaction.

Demographics : population-related studies dealing with fertility,
mortality and mobility.

Distributor : is an individual who sells a product or goods directly to
consumers who are purchased directly from producers

Flow chart : is a flow of activities in the form of a chart that shows the
steps of a process.

Implementation : the activity of implementing a plan or design
carried out by an individual or group.

Industry : is an activity of managing raw goods into finished goods
or semi-finished goods that have added value.

Management : Management science is used to regulate certain
things or actions so that they can be arranged neatly.

Manufacturer : is an activity that processes raw materials into
something that has added value

Observation : is a data collection technique that is carried out
directly by going into the field.

Performance : Performance is a metric that indicates a person's or
organization's success in meeting specified
criteria/targets/standards over a specified period

Production : is an activity to make or create a product or service

Quality : is a quality standard of a product or service that is used as
a reference for the good or bad of something produced.

(84]



SWOT Analysis : SWOT analysis is an acronym for Strengths,
Weaknesses, Opportunities, and Threats. It is a technique used in
strategic management to visualize a firm or organization's internal
and external elements.

System : is a collection of components that have unity or have an
attraction between one another.
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