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GLOSARI 
 

Audit : review activities of a data to ensure the accuracy of the data. 

Balanced Scorecard : a method used to measure the company's 

work. 

Business : is an activity that includes a process to produce a profit 

carried out by an organization or individual. 

Customer : is someone who makes a purchase or makes a purchase 

transaction. 

Demographics : population-related studies dealing with fertility, 

mortality and mobility. 

Distributor : is an individual who sells a product or goods directly to 

consumers who are purchased directly from producers 

Flow chart : is a flow of activities in the form of a chart that shows the 

steps of a process. 

Implementation : the activity of implementing a plan or design 

carried out by an individual or group. 

Industry : is an activity of managing raw goods into finished goods 

or semi-finished goods that have added value. 

Management : Management science is used to regulate certain 

things or actions so that they can be arranged neatly. 

Manufacturer : is an activity that processes raw materials into 

something that has added value 

Observation : is a data collection technique that is carried out 

directly by going into the field. 

Performance : Performance is a metric that indicates a person's or 

organization's success in meeting specified 

criteria/targets/standards over a specified period 

Production : is an activity to make or create a product or service 

Quality : is a quality standard of a product or service that is used as 

a reference for the good or bad of something produced. 
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SWOT Analysis : SWOT analysis is an acronym for Strengths, 

Weaknesses, Opportunities, and Threats. It is a technique used in 

strategic management to visualize a firm or organization's internal 

and external elements. 

System : is a collection of components that have unity or have an 

attraction between one another. 
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